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Northwestern Mission. Northwestern State University is a responsive, student-oriented 
institution that is committed to the creation, dissemination, and acquisition of knowledge 
through teaching, research, and service. The University maintains as its highest priority 
excellence in teaching in graduate and undergraduate programs. Northwestern State University 
prepares its students to become productive members of society and promotes economic 
development and improvements in the quality of life of the citizens in its region. 
 
College of Business and Technology Mission. The College of Business and Technology is 
dedicated to providing a high quality – market responsive business and technology education, 
preparing students for successful careers and enriched lives in the public, private and nonprofit 
sectors, and enhancing our students’ academic experiences through our research and scholarly 
activities.  
 
School of Business Mission.    The mission of the School of Business is to provide students with 
a business education that prepares them for successful careers and responsible citizenship roles 
in the world of business.  (Adopted 2009-2010; Mission wording was revised, i.e., College of 
Business was removed to reflect that there was a merger from the College to School under the 
College of Science, Technology, and Business).  As such, NSU’s School of Business is committed 
to… 
 
Providing students with a business education.  This means that we strive to provide students 
with opportunities to become effective communicators, critical thinkers, develop knowledge 
across the business disciplines, and global perspective.  (Revised 2012 and approved 2013). 
 
Preparing them for successful careers and citizenship roles.  This means that we provide 
education experience and opportunities.  
 
In the world of Business.  This implies developing a global perspective that involves managing 
activities that foster the transfer of goods and services in organizations of all types wherever 
found.   
 
Hospitality Management and Tourism Mission Statement:  The mission of Hospitality 
Management and Tourism at Northwestern State University is to foster a student-centered 
learning environment that empowers individuals and prepares them to be successful industry 
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professionals and lead enriched lives by providing relevant coursework, experiential learning, 
and service-based involvement throughout the entirety of the degree program. 
 
Providing industry relevant coursework:  Faculty members are responsive to current industry 
standards, needs, issues and trends in the hospitality and tourism industry integrated with 
insights from industry stakeholders and provide relevant lecture, experiences, and instruction 
based on such information. 
 
Providing experiential learning: The degree program facilitates numerous and progressive 
opportunities for students throughout their college career to gain professional experience 
preparing them for careers in the hospitality and tourism industry. 
 
Providing service-based learning: Faculty utilize and encourage service-based learning projects, 
events, and other activities to engage students throughout their coursework. 
 
Purpose:  To prepare students for careers as management-level professionals in the 
community, state, regional and worldwide hospitality industry.  
 
Methodology: The assessment process includes: 
(1) Data from assessment tools (both direct – indirect, quantitative and qualitative) are 

collected and returned to the assessment coordinator, 

(2) The assessment coordinator will analyze the data to determine whether the applicable 

outcomes are met, 

(3) Results from the assessment will be discussed with the appropriate staff, 

(4) Individual meetings will be held with staff as required (show cause);   

(5) The assessment coordinator, in consultation with the staff and senior leadership, will 

determine and propose changes to measurable outcomes, assessment tools for the next 

assessment period and, where needed, service changes. 

 
Student Learning Outcomes (SLOs):  
 
SLO 1.  Select career goals within the hospitality industry and identify effective strategies for 
achieving them.  
 
Course Map:  tied to course syllabus objectives.  
HMT 1050 
HMT 4030 (and/or HMT 4500) 
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Measure: 1.1. (Direct- Student artifact; from HMT 1050; Written Document) 
 
Details/Description: Students will complete activities and/or assignments in which they identify 
at last two career goals within the hospitality industry and two specified strategies for achieving 
each career goal, identify professional traits, and/or understand workplace issues. 
 
Acceptable Target: Two career goals with two strategies to achieve each goal  
 
Ideal Target: Three career goals with three strategies to achieve each goal.  
 
Finding: Ideal target met. 100% of the students completing the Career Research Assignment 

identified at least three careers within the hospitality industry along with the strategies 

necessary to achieve these goals.  

 

Analysis:  The data shows that the students enrolled in HMT 1050 (Professionalism in 

Hospitality Management and Tourism) provided more than adequate responses for the number 

of career goals in the assignment.  They also provided two strategies for each career goal.  A 

total number of 26 assignments were completed during the spring 2017 semester.  It is 

important for students in the introductory classes to understand the career opportunities 

available to them and the necessary experience required to enter the various careers. This 

assignment was given due to faculty members recognizing a need for students to understand 

the vast amount of career opportunities within the hospitality industry.  The ideal target was 

exceeded because the assignment was lengthened and created considering the many different 

sectors and careers available in hospitality. 

 

Action - Decision or Recommendation: The assignment will remain in the introductory course 

as it is in current form so that students will be engaged with the career exploration process.  

Scores of this assignment will continue to be monitored to ensure the delivery and expectations 

of the assignment are achieving the objectives and meeting the needs of the program and 

student.  

 

Note:  Examples of the Career Research Assignment can be found on the next page.  These 

example student artifacts are associated SLO 1.1 and deal directly with the content of SLO 1.1. 
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Student Artifact 1 for SLO 1, Measure 1, HMT 1050 
 

 
 
 

Student Artifact 2 for SLO 1, Measure 1, HMT 1050 
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Measure: 1.2. (Direct – Resume; HMT 4030; Written Document) 
 
Details/Description: Students will prepare a professional resume, edit according to professor’s 
recommendations, and finalize it to meet course goals for professional resume preparation. 
 
Acceptable Target: Within 2 submissions, students will score 70% or better on their resume.  
 
Ideal Target: Within 2 submissions, students will score 80% or better on their resume. 
 
Finding: Acceptable target met. All students enrolled in HMT 4030 (Perspectives in Hospitality 

Management and Tourism) scored 70% or better on their resumes within 2 submissions or less. 

 

Analysis: The data reflects that students enrolled in HMT 4030 met the acceptable competency 

requirements in creating professional resumes in preparation for internships which are 

required at the end of the coursework in the hospitality management and tourism program.  In 

the HMT 4030 course, students gain a thorough understanding of resume building, writing, and 

design.  Emphasis is placed on the resume being vital to securing job interviews.  Thus, students 

gain an understanding of resume writing and building. 

 

Action - Decision or Recommendation:  The resume assignment will continue and require 

additional elements in the future in the HMT 4030 course so that students are ready and able 

to present their resumes to prospective employers for their internships and in their future 

careers.  Additionally, this assignment aids students in their written communication skill 

development.  In the upcoming assessment cycle (2017-2018) this assignment will be changed 

slightly.  The new assignment will require students to search for an appropriate internship, 

submit the internship requirements to the professor, and submit the appropriate cover letter 

and resume to meet these researched internship requirements. 

 

Note:  Examples of the students’ professional resume can be found on the next two pages.  These 

example student artifacts are associated SLO 1.2 and deal directly with the content of SLO 1.2. 
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Student Artifact 1 for SLO 1, Measure 2, HMT 4030 
 

 
Student Artifact 2 for SLO 1, Measure 2, HMT 4030 
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SLO 2.  Demonstrate effective communication skills through various modes including spoken, 
written and digital means. 
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Course Map: tied to syllabus objectives. 
 
HMT 1000- Individual Presentations 
HMT 1050- Group Presentations 
HMT 4030- Oral Interviews (Mock Job Interviews) 
HMT 4500- Internship Portfolio 
 
Measure: 2.1. (Direct- Student artifacts from HMT 1000, HMT 1050, HMT 4030, HMT 4500) 
 
Details/Description: Students will complete a written research paper throughout the courses 
listed: HMT 1000, HMT 1050, HMT 4030 and HMT 4500.  
 
Acceptable Target: 60% of students will complete the assignments with a 75% or above.  
 
Ideal Target: 70% of students will complete the assignments with a 75% or above.  
 
Finding: Ideal target met. 18 out of 25 students (72%) scored 75% or above on written research 
paper assignment in HMT 1000. 
 
Analysis: Students enrolled in HMT 1000 (Introduction to Hospitality Management and 
Tourism) are required to complete a written and oral project on a basic research topic that is 
related to the hospitality industry. The findings show most the students in the introductory 
course meet competencies for written and oral skills as required.  It is essential for students in 
introductory courses to become familiar with the written and oral skill requirements of many 
college courses and the skills needed to become a professional in the hospitality industry.  This 
assignment has been included in HMT 1000 for many years. 
 
Action - Decision or Recommendation: The short paper in HMT 1000 will continue to be a 
requirement.  Faculty will continue assessing the results of this measurement to determine if 
the rubric needs to be redeveloped (to include any additional skills that may be needed). 
 
Measure: 2.2. (Direct- Student oral presentations from HMT 1000, HMT 1050, HMT 4030, 
HMT 4500) 
 
Details/Description: Students will complete an oral presentation throughout the courses listed: 
HMT 1000, HMT 1050, HMT 4030 and HMT 4500.  
 
Acceptable Target: 60% of students will complete the assignments with a 75% or above.  
 
Ideal Target: 70% of students will complete the assignments with a 75% or above.  
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Finding: Acceptable target met. 17 out of 25 students (68%) scored 75% or above on the oral 

presentation assignment in HMT 1000. 

 

Analysis: Students enrolled in HMT 1000 (Introduction to Hospitality Management and 

Tourism) are required to complete a written and oral project on a basic research topic that 

related to the hospitality industry. The findings show most the students in the introductory 

course meet competencies for written and oral skills as required.  Students in the hospitality 

field must have excellent oral communication skills as the majority of employees are constantly 

interacting with guests and fellow employees.  Also, these communication skills can provide 

prospective employers with their first impression of the student.  With advanced oral 

communication skills, students will be able to display confidence and poise in the professional 

setting. 

 
Action - Decision or Recommendation: The oral presentation based on students’ research 
paper in HMT 1000 will continue to be a requirement.  Faculty will continue assessing the 
results of this measurement to determine if the rubric needs to be redeveloped (to include any 
additional skills that may be needed).  Additional oral presentations may need to be embedded 
in other HMT courses so that students become more proficient and confident in these skills. 
 
Note:  Examples of the students’ written research paper for HMT 1000 can be found on the next 

eight pages.  These example student artifacts are associated SLO 2.1 and deal directly with the 

content of SLO 2.1.  The student artifacts were altered from their original formatting to conserve 

space in this document. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Student Artifact 1 for SLO 2.1, HMT 1000 
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Walt Disney 

A Brief Biography  

    Student Name Purposefully Omitted 

HMT 1000 01N 

Landon Amberg 

April 12, 2017 

 Everyone has heard the name Walt Disney, but how many people know the man behind 

the mouse? Walt Disney was the founder of what is now one of the most successful companies 

in the world. His theme parks are among the most visited in the world. Walt is a prime example 

of someone that pursue his dreams, even when faced with what seem like impossible 

obstacles.  

Biographical Info 

 Walter Elias “Walt” Disney was born on December 5, 1901 in Hermosa, Illinois, the 

fourth son of five children born to Elias and Flora Call Disney. Walt always enjoyed painting, 

drawing, and photography, selling some of his pictures to friends and family when he was 

younger.  His skills only got better as his interest in art grew.  He took many drawing and 

photography classes at McKinley High School in Chicago. He even took night classes at the 

Chicago Art Institute when he had time. Walt dropped out of McKinley High School when he 

was sixteen to join the Army, but was rejected because of his young age. He spent the next year 

driving an ambulance in France for the Red Cross.  Disney moved back to Kansas in 1919.  
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 After Disney returned to Kansas, he pursued a career as a newspaper artist. His brother, 

Roy managed to get him a job at Pesmen-Rubin Art Studio where he met someone very 

important to his future, cartoonist Ub Iwerks. After spending some time there, he went on to 

work at Kansas City Film Ad Company where they made commercials based on cutout 

animations.   During this time period, Walt began experimenting with cameras, and creating 

hand-drawn cel animation, and he decided to open his own animation business, calling it 

Laugh-O-Grams.  Laugh-O-Grams created a seven-minute fairy tale themed series based on 

Aesop’s Fables.  Walt’s company found success in the beginning, but was bankrupt by 1923.  

History of the Company 

On October 16, 1923, Walt Disney and his brother Roy founded the Disney Brothers Studio. 

Disney and his brother Roy moved to Hollywood, and in 1925, he hired an ink-paint artist 

named Lillian Bounds.  After a brief courting, Lillian became a Disney. In January 1926, the 

Disneys moved to their new studio and the name of the company was changed to “Walt Disney 

Studios.”  In 1927, Disney invented the character Oswald the Lucky Rabbit, their first major 

success.  Unfortunately, this success was short-lived.  In 1928, his New York distributor, 

Margaret Winkler, refused to give Disney a raise, instead telling him she was cutting his salary 

by 20%.  He learned that there was a clause in his contract stating that she owned the rights to 

Oswald.  Rather than accept the pay cut, he gave up Oswald and moved on to much greater 

things. 

On July 29, 1928, Steamboat Willie hit the air, starring the new face of their company, Mickey 

Mouse. While Walt drew up many of the original sketches, it was his partner Ub Iwerks who did 
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the final designs. The character’s original name was going to be Mortimer Mouse, but Lillian 

convinced him that Mortimer sounded way too pompous, so they gave that name to Mickey’s 

rival mouse. There were many different Mickey shorts, but the one that really put them on the 

map was Steamboat Willie. It only seems right that the creator of the mouse should also be the 

voice. Walt voiced Mickey from 1928 to 1947.  

In 1929, the Disney brothers’ partnership was replaced by four companies:  Walt Disney 

Productions, Ltd., Walt Disney Enterprises, Liled Realty and Investment Company and the 

Disney Film Recording Company.   Walt Disney Productions became a publicly-traded company 

on April 2, 1940, when it issued its first stock, and Disney Studio’s move to Burbank was 

completed a month later. WED Enterprises was established by Walt in 1952 and became a 

subsidiary of Walt Disney Productions on February 3, 1965.    

Big and Small Screen Success 

In 1929, Disney created Silly Symphonies, which featured Mickey and all of his friends: Minnie 

Mouse, Donald Duck, Goofy, and Pluto. Another one of his big hits was in 1933, when they 

released The Three Little Pigs. The song “Who’s Afraid of the Big Bad Wolf?” was a big hit from 

the film. 

On December 21, 1937, Disney came out with his first full-length animated film, Snow White 

and the Seven Dwarves. Originally no one liked the idea of the movie, and said that it was 

guaranteed to fail. They even went as far as to call it “Disney’s Folly.” The movie actually 

became a big success, reeling in $8 million during the original release. The movie won eight 

Oscars, one regular sized statuette and 7 smaller ones to represent the movie. 
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Disney Animation Studios, Walt Disney Pictures, and my personal favorites; Walt Disney World 

and Disneyland. He and his brother, Roy, actually co-founded Disneyland together before Walt 

passed away. Before he died, he began the plans for Walt Disney World and had those plans 

seen out by Roy after his death.  

Disney went on to produce many more movies over the years, including Pinocchio, Fantasia, 

Dumbo, and Bambi. During this time, Walt Disney Studios moved its new campus in Burbank, 

California. Disney had a very successful career, but there were a few setbacks. In 1941, many of 

the animators went on strike and eventually resigned from the company because of internal 

issues. It would be years before the company would fully recover.  

In the mid-1940s, Disney came out with “packaged features,” which is a bunch of seven minute 

shorts linked together to create a full-length film. After the success of this, Disney decided to 

move on and focus on animated features. He produced many movies over the next few years, 

including Cinderella, Treasure Island, Alice in Wonderland, Peter Pan, Lady and the Tramp, 

Sleeping Beauty, and 101 Dalmatians. Disney ended up producing over a hundred features over 

the next ten years.  The live action movie, Mary Poppins, which opened in 1964, would be 

Walt’s last success. Between the years of 1932 and 1969, Disney won 22 Academy Awards, and 

was nominated 59 times. Disney’s career was extremely successful, but he definitely did not 

start on top. 

Disney and his team were the first to use television as an entertainment medium, producing the 

Zorro and Davy Crockett series which were extremely popular with kids. He also came out with 

The Mickey Mouse Club, which introduced the world to many new stars. Disney also created a 
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show called Walt Disney’s Wonderful World of Color, which was used to promote Disney’s first 

theme park, Disneyland in Anaheim, California.   

The Theme Parks 

Walt Disney had many dreams, but his idea for a theme park based off of Mickey Mouse and 

the Disney movies and television shows was by far the greatest.  Disneyland was opened July 

17, 1955 after one year and one day of construction. The cost to build Disneyland in general 

was $17 million. Disney appointed Ronald Reagan, actor and future president, to preside over 

the activities at the park. The site became known as a place where children and their families 

could explore, enjoy rides and meet Disney characters. In just a short amount of time, the park 

increased the Disneys’ investment by tenfold, bringing in tourists from all over the world to 

explore the happiest place on earth. Disneyland expanded its rides and shows over time.  

Shortly after Disneyland opened its gates on the west coast, Walt was already brainstorming for 

his next big theme park (Walt Disney World).  

In 1964, Walt Disney started buying millions of dollars worth of farmland in Central Florida, and 

on November 15, 1965, he arrived in Orlando, Florida, and announced his plans to build the 

world’s most spectacular theme park.  Unfortunately, Walt did not live to see his dream 

achieved.  He was diagnosed with lung cancer in 1966 and passed away on December 15 at the 

age of 65. He was cremated and his ashes were spread at Forest Lawn Cemetery in Los Angeles, 

California.  His plans for Disney World were carried out and finalized by his long-time partner 

and brother, Roy Disney.  The grand opening of Walt Disney World was on October 1, 1971.  

Today, the park has increased in size from one to four parks.  It includes one of Walt’s ideas, the 
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Experimental Prototype Community of Tomorrow, better known as Epcot, and the Florida park 

is still expanding. It has been said that this magical place is actually the happiest place on earth. 

I will definitely stand up and say that I agree with statement 100%.  Disney also has theme 

parks in Tokyo, Paris and Hong Kong, and I hope to see all of them one day. 

Walt Disney is considered an icon in many different industries, including the film industry. His 

creations help put smiles on children’s faces and will continue to do so for many years to come. 

Even as his first company failed, he still remained optimistic, picking up his life and completely 

relocating to try and reach his dreams. Walt will always hold a special place in the hearts of 

many people around the world, including myself. His name will always live on in his movies, his 

amazing characters, and his unforgettable theme parks.   

Reference Page 

"Walt Disney." Biography.com. A&E Networks Television, 03 Dec. 2015. Web. 13 Apr. 2017. 

Kim, Larry. "31 Surprising Facts About Walt Disney." Inc.com. Inc., 29 Apr. 2015. Web. 13 Apr. 

2017. 

"10 Interesting Facts You Probably Didn't Know About Walt Disney." Today I Found Out. N.p., 20 

May 2013. Web. 13 Apr. 2017. 

 
 
 

Student Artifact 2 for SLO 2.1, Measure 1, HMT 1000 
 

Student Name Purposefully Omitted  

HMT 1000 

Dr. Amburg 

April 6, 2017Biltmore Estate, Asheville, NC 
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 History and architecture have always been synonymous with one another. The 

architecture of a building can help a person determine the time in which the building was 

created. Some facades are more intricate than others depending on the location. Stores fronts 

or buildings located on busy streets have a more elaborate design to attract people to the 

building whereas houses are typically plainer and more modest in design. One of the biggest 

tourist attractions in North Carolina, the Biltmore Estate, has both beauty and history 

connected to it.  

 Construction on the estate began in 1889 with George Vanderbilt as the overseer on the 

project. George was the grandson of Cornelius Vanderbilt who was known in America as a 

railroad tycoon. George first visited Asheville, North Carolina in 1888. He enjoyed the scenery of 

the Blue Ridge Mountains so much he decided to purchase 125,000 acres of land in the 

mountains.  Since George was born into one of America’s prestigious families, it is no surprise 

that he decided on the estate to span out to an outstanding 8,000 acres nestled into the 

Smokey Mountains. It is said to be the largest private home in the United States with 250 

rooms and the interior floor covering four acres.  

 The house boasts an incredible 37, 43 bathrooms, 65 fireplaces, a bowling alley, an 

indoor swimming pool, and artifacts from George Vanderbilt’s time.  

 The Biltmore Estate was officially opened to the public in 1930 by George Vanderbilt’s 

daughter Cornelia in hopes that the open house would increase tourism in the area during the 

Great Depression. Since then, people have traveled to look at the splendor of the Vanderbilt 
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estate. In 1971, William Cecil, who was the spouse of Cornelia, planted his first vineyard on the 

property. 

 Proving to be successful with the vineyards on the estate, the Biltmore Estate Wine 

Company was founded twelve years later in 1983. About 150 acres of vinifera grapes were 

planted on the west side of the estate in the late 1970s. The winery was officially opened to the 

public in 1985. By 2001, the Biltmore Wine Company was selling at least one million bottles of 

wine annually. Today the Biltmore Winery is the most visited winery in the United States. The 

wine can be purchased in restaurants in twenty states and is direct shipped to over thirty-five 

states.  

Wine and history aside, the Biltmore is opened for tours daily. Daytime tickets can be 

purchased as well as special event tickets, such as Christmas at Biltmore. However, if a couple 

or a tourist would like to spend the evening at the Biltmore then he or she could rest at one of 

the hotels on the estate. There are three different places that a guest could stay at depending 

on how much he or she would be willing to pay for the accommodations.  

The Village Hotel is a moderately priced hotel for families or those looking to not spend 

so much money while they stay in Asheville. Package deals are offered year round to guests and 

include complimentary breakfast and shuttle services to different parts of the estate while they 

are there. The hotel is conveniently located near the three restaurants located on the estate 

and in the evening hours, guests can enjoy cocktails and plan the next day’s tour.  

Another option for guests to stay at while visiting the estate is the Inn on Biltmore 

Estate. This hotel is a luxury four star accommodation that includes packages as well for its 
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guests and estate admission for the length of the guests’ stay. Packages for the hotel include 

bed and breakfast, a spa, and much more. The Inn was even mentioned in the 2017 catalog of 

Forbes Travel magazine. 

The final option that guests can choose is the Cottage. This two bedroom, two bathroom 

English-style house was made to have guests feel as if they were staying in the Biltmore House. 

Guests can choose to stay at a rate per night, have package deals, or choose the Cottage Spa 

choice. Guests can either book online or via phone.  

Aside from staying at the Biltmore and just touring the house and winery, there are 

more activities to participate in. There are several shopping stores and boutiques located at 

Antler Hill Village Shopping. The Biltmore House and Gardens boasts shops of their own 

including a confectionary shop and a toy store that specializes in selling old fashioned games. 

Outdoor activities are also an option for tourists to experience while visiting the Biltmore. 

These activities vary widely from shooting sporting clays to simple horseback riding across the 

estate. Most of the activities require reservations so guests should visit the website beforehand 

in order to reserve their time slot. 

The last thing that the Biltmore offers to guests and tourists is the option to host an 

event or wedding at the location. Wedding participants can choose over seven different 

locations to hold their special day and the bride and groom can even stay overnight in the 

estate house. The Biltmore staff is equipped with caterers, event planners, and staff members 

who will work to ensure that the event, whatever the occasion may be, goes smoothly and 

beautifully.  
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Reference Page 

National Register of Historic Places Travel Itinerary Asheville, NC 

www.nps.gov/nr/travel/asheville/bil.htm  

Biltmore Official Website 

www.biltmore.com 

Note:  The rubric and student grades for the HMT 1000 oral presentations can be found on the 

next five pages.  These example student artifacts are associated SLO 2.2 and deal directly with 

the content of SLO 2.2      

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  
 
 

Artifact 1 for SLO 2.2, HMT 1000 
      

http://www.nps.gov/nr/travel/asheville/bil.htm
http://www.biltmore.com/
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SLO 3.  Implement critical thinking skills to utilize diverse approaches to determining alternative 
solutions for issues.  
 
Course Map: tied to syllabus objectives. 
 
HMT 3050- Exam Question (single question) 
HMT 4200- Marketing Research Paper 
 
Measure 3.1. (Direct- Student artifacts from HMT 3050, HMT 4200) 
 
Details/Description: Students will complete critical thinking based question and/or assignments 
in the following courses: HMT 3050 and HMT 4200.  
 
Acceptable Target: 60% of students will score a 70% average or better.  
 
Ideal Target: 70% of students will score a 70% average or better.  
Implementation Plan (timeline): 2016-2017.  
 
Finding: Target was not met. 58.3% of the students scored 70% or better on the critical thinking 
exam question in HMT 3050.  21 out of 36 (58.3%) students scored 70% or better. 
 
Analysis: Students enrolled in HMT 3050 (Meal Management) did not meet the acceptable nor 

ideal target for the critical thinking question included on one of their exams. This portion of the 

exam was worth 10 points.  The subject matter of this question is repeatedly taught in the class.  

Students completing this course should have a basic understanding of menu design and 

function to be prepared for careers in the hospitality industry  (food is in many different 

careers within the hospitality sector).  Further, it is vital that students develop critical thinking 
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skills as the industry requires professionals to frequently “think on their feet.”  Unfortunately, 

many students in the current post-secondary population seem to struggle with critical thinking 

skills.   

 
Action - Decision or Recommendation:  Since this SLO was not met, students will be given 
additional critical-thinking opportunities and experiences throughout the hospitality 
management and tourism curriculum.  Faculty will further emphasize the skills addressed in the 
critical thinking questions during the HMT 3050 course, examine the test question to ensure 
there are not any discrepancies in the formatting of the question, and evaluate after these 
steps.  
 
Note:  The student grades for the HMT 3050 exam question can be found on the next three 
pages.  These example student artifacts are associated SLO 3.1 and deal directly with the 
content of SLO 3.1. 
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Student Artifacts 1-6 for SLO 3.1, HMT 3050 
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Measure 3.2. (Direct- Graded rubric from HMT 4200) 
 
Details/Description: Students will complete marketing research papers as a culminating project 
in the capstone course HMT 4200. This assignment includes both marketing research and 
business planning.  
 
Acceptable Target: 60% of students will score a 70% average or better.  
 
Ideal Target: 70% of students will score a 70% average or better.  
 
Implementation Plan (timeline): 2016-2017.  
 
Finding:  Acceptable target was met. 64.2% of the students scored 70% or better on the 
marketing paper in HMT 4500.   
 
Analysis: Students enrolled in the required HMT 4200 (Marketing in Hospitality Management 

and Tourism) met the acceptable target for the project. In this assignment, students 

incorporate many key concepts they have learned throughout the course.  The objective of the 

assignment is to become familiar with starting a business by gathering the necessary financing 

documentation, permits, licensure, and marketing research.  This is a very large project that is 

repeatedly challenging for all students enrolled in the course. The total project that students 

must turn in is a minimum of 25 pages. 

 
Action - Decision or Recommendation:  There is great value both personally and professionally 

in completing the assignment, and faculty may want to consider how the instruction and 

deadlines for this assignment are structured throughout the semester as it requires heavy 

research and detailed documentation.  The marketing paper will remain a required assignment 

in HMT 4200. 

 

Note:  The completed rubric and student grades for the HMT 4200 marketing research paper 

can be found on the following two pages.  These example student artifacts are associated SLO 

3.2 and deal directly with the content of SLO 3.2. 
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SLO 4.  Demonstrate understanding of key concepts and issues in the hospitality management 
and tourism industry (Effective Fall 2017).   
 
Course Map: tied to syllabus objectives. 
 
HMT 1000 
HMT 3000 
HMT 3020  
CULA 3100 
HMT 4030 
HMT 4500 
 
Measure:  4.1. (Direct- Results from electronic exam and/or student artifacts.) 
 
Details/Description: The entire Hospitality Management & Tourism Knowledge Exam will be 
given in HMT 1000, again in HMT 3000/ HMT 3020/ CULA 3100 and lastly in HMT 4030.  The 
following areas are covered in this exam: historical foundations of the industry, key theories 
and/or concepts, food safety, customer service, management, marketing, legal, and ethics.   
 
Acceptable Target: At least 50% of students enrolled in HMT 4030 will score a 70% or above on 
the Hospitality Management and Tourism Knowledge Exam.  
 
Ideal Target: At least 70% of students enrolled in HMT 4030 will score a 70% or above on the 
Hospitality Management and Tourism Knowledge Exam.  
 
Measure 4.2  (Direct- Results from electronic exam and/or student artifacts.) 

Details/ Description: The entire Hospitality Management & Tourism Knowledge Exam will be 
given in HMT 1000, again in HMT 3000/ HMT 3020/ CULA 3100 and lastly in HMT 4030.  
Utilizing the electronic exam, students will be able to identify basic food safety rules/ concepts 
(temperature danger zone, proper handwashing techniques, cross contamination, cooking to 
proper temperatures, and proper refrigeration temperatures). 
 
Acceptable Target: At least 70% of students enrolled in HMT 4030 will score a 70% or above on 
the food safety questions of the Hospitality Knowledge Exam. 
 
Ideal Target: At least 80% of students enrolled in HMT 4030 will score a 70% or above on the 
food safety questions of the Hospitality Knowledge Exam. 
 

Please see the next page for the comprehensive summary of key findings and decisions.   
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Comprehensive Summary of Key Findings and/or Decisions 
 
Hospitality Management and Tourism collected, analyzed and reported data from the program. 
The data was collected from various forms of student work including a critical thinking exam 
question, a major research project, written and oral presentations, resumes, and a career 
research assignment.  
 
Most the data that was collected and analyzed showed achievement in acceptable SLO targets 
being met.  Of the six SLO targets, two ideal targets were met, three acceptable targets were 
met and one target was not met.  
 
These results provided several implications for hospitality management and tourism faculty.  
Critical thinking is a skill that faculty will want to consider embedding in different courses 
throughout the curriculum.  This skill can be developed and sharpened by utilizing many 
different strategies such as case studies, role playing and analyzation of course material.  The 
students need more development in this area.  Acceptable targets were met for written and 
oral skills, but they are on the lower end of the target parameters of acceptable.  Faculty may 
want to consider embedding additional assignments in the curriculum for students to gain 
practice utilizing these skills.  Targets were also met for the SLOs that addressed career 
assignments such as resumes and career goals.  It is important for faculty to keep practical 
assignments such as these in the curriculum so that students become educated about the 
industry and are prepared to enter the industry. 
 
The career assignment for this assessment cycle was not rigorous.  Faculty will want to create 
an assignment in which students can identify careers within the industry, the skills needed for 
the various careers they’ve identified, and then go more in depth to explore which careers they 
may be likely to pursue based on their interests.  This assignment could be divided into three 
different sections throughout the semester to coincide with the lectures that discuss the 
opportunities available in the industry. 
 
The professional resume assignment will remain in the HMT 4030 curriculum as students are 
preparing for HMT 4500, their internship.  The resume writing process requires several 
submissions to the professor and edits before final approval.  This process could be better 
documented to show the students’ progress and understanding throughout.   
 
The written research project and oral presentation based on that project for HMT 1000 has 
been in the curriculum for a long time.  One of the issues with this project is that some students 
fail to turn in a research topic early in the semester and fail to give an oral presentation.  
Faculty will want to consider factors to mitigate these issues.  This is a freshman level course 
and some students are still adjusting to college-level school work.  Faculty need to examine 
how to keep the students engaged and aid in their success in this course. 
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Critical thinking is an essential skill in the hospitality industry.  Professionals are consistently 
faced with situations where they must think quickly and make the right decision.  Students 
struggle with this skill.  HMT faculty will want to seriously consider embedding critical thinking 
based assignments in the majority of classes in the curriculum in order to help students better 
develop critical thinking. 
 
Hospitality Management and Tourism was moved to the College of Business in 2015.  For the 
last twenty-plus years, HMT had been a part of the Family and Consumer Sciences Department 
which was accredited by the American Association of Family and Consumer Sciences.  This 
accreditation is valid until 2018.  HMT has started the process of finding a new accrediting body 
specific to the industry since it is so unique.  Because of the transition, SLO 4 is still in 
development and will be started in fall 2017.  HMT will rewrite the comprehensive knowledge 
exam as the existing exam contained many questions related to both family and consumer 
sciences and HMT.  Additionally, HMT may need additional time to align SLOs with the new 
accrediting body for the next academic cycle.  The four SLOs discussed in the current academic 
cycle align closely with the College of Business since HMT is now a part of COB.  However, with 
the transition to a new accrediting body, changes may have to be made.  HMT does not plan to 
become accredited under the College of Business’ current accreditor, AACSBI. 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 


